Martin O’Connell

University of Wisconsin-Madison
Department of Economics

William H. Sewell Social Science Building
1180 Observatory Drive

Madison, W1 53706-1393

3 September 2025

Dear Editors,

As coauthor of “The Effects of Sin Taxes and Advertising Restrictions in a Dynamic
Equilibrium”, | have no financial interest to declare concerning this submission to the
American Economic Journal: Microeconomics. The research funding that has been used to
purchase the commercial data are stated in the paper’s front-page footnote and repeated
here:

The authors would like to gratefully acknowledge financial support from the Economic and
Social Research Council (ESRC) under the Centre for the Microeconomic Analysis of Public
Policy (CPP), grant number ES/T014334/1 and under the Open Research Area (ORA) grant
number ES/V0O13513/1 and the Agence Nationale de la Recherche (ANR) under grant ANR-
20-ORAR-0008 PPFM (EST010223 1 EST010924 1) and ANR-17-EURE-0010 (Investissements
d’Avenir program).

The contents of this publication are the authors' own analysis and findings. The analysis and
findings have been undertaken by authors' on the basis of their own work using data supplied
by Kantar FMCG At-Home Purchase Panel (all use is subject to Kantar UK Limited’s terms and
conditions) and Kantar does not represent any endorsement of the efficacy or accuracy of the
analysis and findings. The use of Kantar FMCG At-Home Purchase Panel data in this work does
not imply the endorsement of Kantar FMCG Purchase Panel from the interpretation or
analysis of the data.

Yours sincerely,

M OCond

Martin O’Connell



