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Initial All-Brown Market

Gas guzzlers — electric vehicles

Key Concepts

Andreoni (1989, 1995)

+ Warm glows Feling good sbou Introducing a “green” (eco-friendly) product

acting prosocially

e Cold prickle: Feeling bad about m ay pa ra d OXi Ca I Iy

failing to act prosocially

Miller and Monin (2016), Miller (2021) @ reduce Welfa re if “brOwn” (nOn-eCO-friendIY)

e Moral opportunity: opportunity to feel
warm glow if exceed norm

e Moral test: threat of feeling cold prickle if CO n S u m pti O n iS th e n O rm

fall short of norm

e Increase welfare if abstention from consuming
o Illsoflilpz;ility: warm glow/cold prickle based iS th e n O rm

on market share of abstainers (a), green con-

sumers (g), or brown consumers (b)
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for x,y € {a, g, b}, where U is warm

Initial All-Abstention Market

Pristine rainforests — eco-tourism

glow/cold prickle from action x if y were the
universal norm

e Norm effect: change in private welfare over
time, after a green product is introduced

Negative in initial all-brown market

because of

- reduced warm glow

- induced cold prickle

possibly outweighing the environmental
benefit

Positive in initial all-abstention market
because of

- induced warm glow

- reduced cold prickle

possibly outweighing the environmental
cost

to full paper



https://www.dropbox.com/s/vmf0meowvoxq8hr/Vantveld_Ecocertification.pdf

